
Communicating Equality to 
Prevent Violence Against 
Women and Girls
Presenters: 
Lorraine Greaves, Senior Investigator, CEWH
Carol Muñoz Nieves, Project Coordinator and Researcher, CEWH 

Moderator: 
Nancy Poole, Director, CEWH

March 27, 2024



Land
Acknowledgement



Project Team

Nancy Poole, PhD, 
Director

Lorraine Greaves, 
PhD, Senior 
Investigator

Carol Muñoz Nieves, 
MA, Project 

Coordinator + 
Researcher

Lindsay Wolfson, 
MPH, Research 

Manager

Ella Huber, BA, 
Research + 
Knowledge 

Translation Lead

Chantel Cole, MA, 
Researcher

Darby Whittaker, 
MA, Researcher

Liv Schultz, MA, 
Knowledge 

Exchange Assistant 
+ Researcher

The CEWH is focused on improving 
girls' and women’s health and 

increasing gender equity, through 
applying SGBA+ and gender 

transformative approaches, and 
advancing sex and gender science.

—
Financial assistance for Communicating 

Equality has been received from Women and 
Gender Equality of Canada.



1. Describe what gender transformative approaches are, and how 
they can be applied to the primary prevention of VAWG.

2. Describe the development process of the project’s gender 
transformative messages for social media.

3. Discuss how the toolkit and training can support you in 
developing your own gender transformative messages to 
prevent VAWG.

4. Q&A

Webinar 
Goals



A 2.5-year project focused on the primary 
prevention of VAWG by promoting gender 
transformative approaches and messages.

We drew on previous gender transformative work 
and a long partnership with Our Watch, Australia’s 
national primary prevention organization.

We engaged with journalists, communicators, 
violence prevention organizations, and men’s 
health groups to explore gender transformative 
approaches to VAWG.

communicatingequality.ca



Who has been involved
Reference 

Group
Community of Inquiry on 

Primary Prevention of VAWG
Community of Inquiry on 

Masculinities and Men’s Health
Community of Inquiry on 

Media and Communications

• Argyle
• CanWaCH
• EVA BC
• Informed 

Opinions
• Our Watch
• Trauma at the 

Root / UBC 

• Anova
• Be the Peace Institute  
• Bridges Institute
• Canadian Femicide Observatory for 

Justice and Accountability
• Counselling and Family Service 

Ottawa
• Ending Violence Association of 

Canada
• Girls Action Foundation
• METRAC
• Ontario Association of Interval and 

Transition Housing
• Ottawa Coalition to End Violence 

Against Women (OCTEVAW)
• Sagesse
• Students for Consent Culture 

Canada

• Blueprint
• Brandon University
• Caring Campus initiative, Queen's 

University
• Changing Ways
• MANifest Change program, 

OCTEVAW
• Movember
• Next Gen Men
• Pauktuutit Inuit Women of Canada
• Shift: The Project to End Domestic 

Violence, UCalgary
• The Dudes Club
• Transforming Masculinities: Men in 

Gender Justice program, UCalgary
• UBC, Men's Health Research 

Program
• UBC, School of Nursing

Journalists & Journalism Schools:
• Globe and Mail
• J Source
• McMaster University
• Ottawa Citizen
• rabble.ca
• Toronto Metropolitan University 

School of Journalism 
• Winnipeg Free Press

Communication Professionals:
• Argyle Communications 
• CanWaCH
• Ontario Coalition of Rape Crisis 

Centres
• Vancouver Focus



Social Media Messaging

A series of gender 
transformative messages 
for social media to promote 
understanding of the 
drivers of VAWG and inspire 
action on primary 
prevention. 

Toolkit

Context summaries, discussion 
guides, and recommendations for 
the media.  Research reports to 
facilitate and inspire the 
development of gender 
transformative approaches and 
messages for preventing VAWG in 
varied contexts with different 
groups.

Online training

To support practitioners, 
community workers, 
communications specialists and 
program designers. Help with 
creating gender transformative 
messaging for primary prevention 
of VAWG in their sectors, and 
contexts. 



Creating Gender 
Transformative Messages for 
Primary Prevention of VAWG



A gender-transformative approach



Challenging gender norms

• Clarity to identify 
root causes and root 
solutions

• Courage to ask hard 
questions and state a 
vision 

• Creativity to rethink 
solutions and 
messages 

 

Equimundo.org Working with men and boys to transform 
harmful gender norms and unequal power dynamics is a critical 
part of the solution to achieve gender equality

Programs H | M | D and P have been adapted for use in more than 
30 countries 

Program H (homens) – For young men on gender, sexuality, 
reproductive health, fatherhood and caregiving, violence 
prevention, emotional health, drug use, and preventing and living 
with HIV and AIDS. 
Program M (mujeres) – For young women on gender inequities, 
rights, and health. 
Program D - Promotes respect for sexual diversity by inviting 
youth to reflect on questions, and potential fears and prejudices 
related to homosexuality
Program P – Promotes caring, equitable relationships, and non-
violent fathering



Challenging gender relations

• Identifies heterosexual couple 
dynamics related to tobacco reduction 
during pregnancy and postpartum
• Names them and empowers pregnant 

women to react safely, and gain or 
equalize power
• Clear focus on gender equity, not just 

tobacco use

FACET group, University of British Columbia



Gender transformative approaches in primary prevention of 
VAWG aim to change the harmful norms, beliefs and systems 
that drive VAWG and improve gender equity at the same time. 

Applied to preventing violence against women and girls



Background research
Gender transformative 
approaches in VAWG 
prevention initiatives:

1) Transforming gender 
roles, norms and 
stereotypes

2) Transforming 
masculinities

3) Mobilizing communities

4) Bystander approaches



Our Watch’s evidence-based 
framework for the primary prevention 
of VAWG

Diagrams from Our Watch. (2021). Change the story: A shared framework for the primary prevention of violence against women in Australia (2nd ed.). Melbourne, Australia: Our Watch.



Lift The Masc.

A series of messages to 
promote understanding of 
the drivers of VAWG and 
inspire widespread action 
on primary prevention. 

Created in partnership with Argyle 
Communications

Primary audience: Men and 
boys 
Secondary audience: 
Women and girls; general 
public
Subthemes: 
oStanding By 
oEqual Rights 
oRigid Gender Stereotyping 
oMasculine Norms

Dissemination channels: 
Instagram/Meta



Masculine 
norms
Caption:

Under the masc., deeply 
rooted norms can drive 
violence against women. 

Lift the masc. Shift the norms. 

End violence against women 
and girls.

#LiftTheMasc 
#EndVAWG 
#GenderEquality

Rigid gender 
stereotyping
Caption:

Under the masc., rigid 
gender stereotypes hurt 
everyone. 

Lift the masc. Be a model 
for change. 

End violence against 
women and girls.

#LiftTheMasc 
#EndVAWG 
#GenderEquality

Standing by
Caption:

Under the masc., 
disrespecting women can 
lead to violence against 
women. 

Lift the masc. Say 
something. 

End violence against 
women and girls.

#LiftTheMasc 
#EndVAWG 
#GenderEquality

Equal Rights
Caption:

Under the masc., women 
often feel unsafe. 

Lift the masc. Help build safe 
spaces. 

End violence against women 
and girls.

#LiftTheMasc 
#EndVAWG 
#GenderEquality



Toolkit & Training



Toolkit

• 5 Context Summaries
• 2 Discussion Guides on 

Prevention Messaging
• Media Reporting 

Recommendations
• 2 Background Research 

Summaries



Context 
Summaries
5 resources about key contexts: 
Family, Education, Workplaces, 
Sports, & Faith-based

Contents:
• Overview of the need for primary 

prevention and gender equity 
work in that specific setting in 
Canada

• Examples of promising gender 
transformative initiatives and 
their messages in that setting



Discussion Guides

2 discussion guides: Prevention 
Messaging , and Messaging with and for 
Men and Boys

Contents:
• Examples of gender transformative 

prevention initiatives and messages 
for specific and general populations

• Practical recommendations on what 
works and what to avoid when 
developing messaging for these groups

• Reflection questions



Media Resource

Gender transformative reporting 
recommendations for media:

1) Expose the underlying drivers 
of VAWG

2) Link VAWG to other forms of 
oppression and discrimination

3) Showcase VAWG as an 
important and urgent public 
health issue

4) Think critically about 
representation in media 
stories



Training

Provides learners with foundational 
knowledge and practical strategies for 
creating gender transformative 
messages for preventing VAWG. 

Contents: 
1) Foundational concepts and 

examples
2) Creating gender transformative 

messages for preventing VAWG
3) What works well and what to avoid 

in gender transformative 
prevention messaging



Where to find these products

• Toolkit live at 
communicatingequality.ca
• Training launching soon on the 

website
• Lift The Masc. messages will 

launch through the CEWH’s 
Meta channels - follow @cewh 
in Facebook and Instagram
• The site will evolve into a 

legacy website in April 2024.



Final 
message
• VAWG is an epidemic and requires root 

solutions that make people think and act
• Gender transformative approaches are 

challenging to create
• But improving gender equity will always be 

important, and benefits all of us



    cewh.ca

@cewhca

Thank you



Q&A


